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BUKOPUCTAHHSA BOPOHKHU IMPOJAXK JJIA INIJIBUINEHHA EOEKTUBHOCTI
IHTEPHET-TOPTIBJII

VY cydacHMX yMOBax JUIsi MOIIYKY Ta YTPUMaHHIO  3MBAaTH 3alliKaBJIEHICTh Ta OXOIUTIOBATH SIKOMOT'a Oinblie
HOBHUX KI€HTIB, KpIM TpPAAMLiHHIX MapKETHHTOBHX  KOHKYPEHTHHX IIepeBar TOBapy.
MiAXOiB, BUKOPHUCTOBYETHCS IHTEPHET-MAPKETHHT Ta . .
fioro mieBWil iHCTpyMeHT 30yTy TOBapiB Ta MOCIYT — \ i
IHTepHET-TOPTIBIIIO. \ Tlopizoatnessa Ta Aoro posNOECHTASHHS |
Hns toro mo6 migBumuTH eQeKTUBHICTH IHTEp- [ |
HeT-TOPriBii B YKpaiHi HEOOXiIHO aKTHBHO 3aCTOCOBY- .
1
BaTH MOJIEJb TUIAHYBAaHHS «BOPOHKA TIPOIAXK. \ ¢ TR R —— .
Boponka mpogax (sales funnel, purchase funnel, | i
sales pipeline) — e Mozmens [HTEpHET-MapKETHHTY , sSIKa -
XapakTepu3ye Iil MoKy Ha BCIX eTanax IpoJaxy. | - |
He 3Baxarouu Ha Te, IO MOHSATTS «BOPOHKA MpPO- \ Binryx Ba nosigomaenny |
Jak» 3’SABHJIOCS B CyYacHiil Haymi Ta Gi3Heci BiIHOCHO L
HENIaBHO, iCTOpis HOro BUHUKHEHHS modanacs me y XIX \ |
cromitti. Tak, y 1898 pomi amepukanens Emiac CeHt- ) [pozas Topapy f
Emvo JIproic BBiB HOBHIl TEPMIH «CIIOKHBYA BOPOHKA) \ f
— pekiyaMa, sika MOBHMHHA IPUBEPHYTH yBary KOPHCTY- s S,
Baya i 3aliKaBUTH HOTo, a MOTIM IepeKoHAaTh HOro B // lomomora mcat mpogaKy \\
- o,
s

TOMY, IO Leil TOBap HOMY HEOOXIIHHI 1 CXWINTH N0 y
ra o

MOKYIIKH.
ITizgime y 1921 poui naHuMii miaxig craB Ha3WBa-
Y POttt 1 AXIA Puc. 1. Boponka npomax

Tucs abpeiatyporo «AIDAy: pexiaMa MOBHHHA IpUBE- N o o
. . Ileit etan gyxe cknagHuil Ta BUTpaTHUU. Tomy
pTatu yBary (Attention), ke BUKJIUYE iHTEpEC MOKYIIIIS .. . . . .
. . . ChOTOJIHI iCHY€e 0araTo IHCTPYMEHTIB Ta MiJXOJIIB LIS
(Interest) 1 6axxanHs Matu poaykT (Desire), 1o i mpus- . ..
. . . peKIaMu MPOIYKIii B MeKax IIIbOBOI ayaUTOPii.
BeZie J0 IUTBOBOTO il (Action), mokymi. [1] . .. ;
Ertan 2. [lami y KJi€HTIB BUHHMKae 1HTEpeC A0 3a-
3 1960-x pp. npuammn AIDA craB 300paxyBaTHCS .
. . . MIPOTIOHOBAHOTO TOBapy, CKIAIHICTD IbOTO €TaITy MOJIs-
CXEMaTHYHO Y BUIJISAI BOPOHKH, 1 BHHUKJIM CHHOHIMH: . . ;
Lo rae y 3a0e3MeUeHiCTh «IIO3UTHBHOIO» IHPOPMAIIi€I0 PO
BOpPOHKa IOKYIIOK, BOPOHKa KIII€HTIB, MapKeTHHIOBa . . . g
o . . peanizyemo npoxaykuito. Jlis BupimeHHs 1iei npobiemu
BOpOHKa a00 BOpPOHKa NpoJaxiB. 3'IBUIINCS 1 HOBI Bep- ; A
. . HEOOXiJTHO CKOHIICHTPYBAaTH yBary Ha SIKOCTI cairy,
cii, B ski OynM BKJIIOUEHI MOHATTS «3a0BOJCHHS» IHTEpHET-MAra3HHy 260 HIIOLO 06’€KTY 1e po3MimeHa
(Satisfaction, AIDAS) i «BneBnenicte» (Confidence, )IeTaI?IBHa iHo M;;iﬂ DO TOBAD. HAI IZKHa}:[pCOHiaHLHa
AIDCAS). OnHak HaWOUIBII MOMIMPEHOO 3aTUIIAETHCS vepesxa P P P, P
KJIACHYHA MOJIEJIb BOPOHKH IPOJAXKIB, IO CKIIATAETHCS
A P POAIEIB, T A Etan 3. C mporo eramy nounHaeThes GOPMYBaHHSI
3 YOTHPHOX CEIMEHTIB: XOJIOJHUI KOHTAaKT (3aTydeHHS . . .
. . migiB (lead «rig» B mepeknaji 3 aHTI. — BECTH, MPUBO-
yBaru), iHTepec, MepeKoHaHHs i mokymka. [1,2] . .
JIUTH, cKepoByBaTH). JIiTu — Iie CyKYITHICTh 3asfBOK Ta
Ha puc. 1 npencraBieHo cxeMaTHyHe 300paKeHHS . NV
. . 3BEpHEHb, 5Ki (HOPMYIOTh MOTEHILIHHI KIIEHTH 32 JIOMO-
JONOMOTOK0  MiIPUEMIIL
o " MOT'0I0 pOOOTH BOPOHKH IIPOJIaK.
KIUIBKICTIO MOTEHIIHHUX
[Ipn upoMy 3asBKH Ta 3BEpPHEHHS MOXYTh OyTH y
. . BUJ1 CMC, €JIEKTPOHHMX JIUCTIB, OHJIAliH MOB1IOMIIEHb,
MpPOJAaXiB Ta 1HIIUM. . )
J3BIHKIB TOWO. ITpakTuKN 1HTEpHET-MapKETUHTY BHOK-

Otxe, 3rigHO puc. | MOKHA CTBEPIDKYBATH, 110 B . g
. PEMITIOIOTh TPY OCHOBHI BUJIH JIi/IIB:
3araJlkHOMY BHIi BOPOHKa MPOJaX MOXE BKIIFOYATH 5 . RN N
«XOJIOIHI» — IIe TIOTEHIiHI KIi€HTH, HMOBIPHICTH
KyHiBJII TOBapy y HHX OyXe HH3bKa, IpoTe poborta 3
HUMH Ja€ KOMIIaHii MOXJIHMBICTP HaJaTH HEOOXiIHY

BOPOHKM Mpojax. 3a ii

3MOXYTh CIIJIKyBaTH 3a:
KJTI€HTIB; TPUBAIICTIO 1 CKJIQIOM MPOJAAXKIB; TUHAMIKOIO

€TallB:
1. [ToBimoMIeHHS Ta HOTO PO3MOBCIOIKCHHS.

2. 3arfikaBJeHICTh KIII€HTIB. . .
. . iH(dopmariro mpo cebe;
3. Biaryk Ha MOBiIOMIICHHS. . ) .
«TeII» — KIIEHTH, [I0 HE 30BCIM BU3HAYUIIUCS 3

4. ITpongax ToBapy. . .
P Py BHOOpPOM TOBapy, MPOTE MAIOTh iHTEPEC 0 KOHKPETHOI

5.lonoMora micist IpoAaxy. .
. ; . IpYyIX TOBApIiB;
Etan 1. C novatky HeoOXiHO MiAroTyBaTH iH(O- . . .
«rapsgi» — KIIEHTH, SIKI BXKE BH3HAYIIUCS Ta Ma-

pmarito npo ToBap. BoHa Moke BUIIISLAATH Y BHII HOBI- .
: I0Th Oa)XxaHHs TPUIOATH TOBap, NPUYMHOIO BiAMOBH
JIOMJICHHSI, SIKE€ TOBUHHE OYyTH JIAKOHIYHMM, NPOTE BHU-
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MO)ke OyTH JHIe He BipHa poOOTa MEHEIKEpY 3 Mpo-
naxy abo He TOoCTOBipHA iH(opMaIIis, sIKy IpeCTaBHIIa
KOMIIaHis.

BaxnmBoro CKIIaI0BOI0 MPOIIECY «IiJOTCHEpamii»
€ OIliHKa KOHBEpBECil — CITIiBBITHOIIEHHS KIIBKOCTI
MPOJAaHOTO TOBapy A0 KinmbkocTi mimiB. [lpm omiHmi
KOHBEPCil MOXKHA HE JIUIIEC OLIHUTH POOOTY MEHEKEpa
3 IPOAAXKY, a TAKOXK 3pOOUTH BUCHOBOK, ILIOJO CHPSIMY-
BaHHS PEKJIAMHHUX 3aXOJiB JUIA MiABHIICHHI KUIBKOCTI
«rapsTY¥Xx» JiJIiB.

CporosHi Uil TiABHUILEHHS KOHBepCii Mponaxy
KOMIIaHii BBOJAATh HOBHMM HampsM mdisuibHOCTI Lead-
managment. JIiT-MEHEIKMEHT - IIe TepMiH, KA BHKO-
PHUCTOBYEThCA B Teopil Oi3HECy Ui OMHCY METOIB,
CHCTEM 1 TPAKTHK, IO PO3POOISIIOTECS IS 3aTy4eHHS
HOBHX NOTCHIIWHUX KIIEHTIB, SK MPABHIO 32 JOMOMO-
TOI0 BUKOPUCTAHHS PI3HUX MAPKETHHIOBUX TEXHOJIOTIH
(3]

B 3anexHocri Big po3Mipy KoMIaHii e Moxe 0y-
TH, SIK OKpeMa mocaja abo QpyHKI[IOHATBHUN 000B’ 130K
KepiBHHKA BIAIUTY MPOAaXy, TaK 1 OKPEeMHUH BIIJIiN.
['0/IOBHOIO METOI0 JTiI-MEHEKMEHTY € 301IbIIeHHS
KIJIBKOCTI «rapsiaux» JIIB Ta IiJABUIIEHHS PEHTa0eb-
HOCTI TIPOJIAXKy, a TAKOXK (POPMYBaHHS 0a3u HOBUX JIiJIiB
Ta poOOTa 3 ICHYFOUMMH KII€HTa Ui 3OiHCHEHHS II0-
BTOPHOI ITOKYTIKH.

Takox 10 CHCTeMH OLIHKU €PEKTHBHOCTI BOPOHKH
MPOJaX BiTHOCATH BAPTICTH OMHOTO JNimy. Takuil moka-
3HHK TIPUHHATO MO3Hadatu aOpesiaTypoto CPL, BiH
posmudpoByeThes, sik Cost Per Lead Ta o3nauae Bap-
TICTh 400 MiHY 3a oauH Jia. [Ipu 1bOMY BPaxOBYIOThCS
BCI JTin (3asABKM HA CAWTi, MOBIAOMIICHHSI BiJ KITi€EHTA Y
YapTi TOIIO), @ HE JIMIIE Ti 0 3aBEPUIMIINCS TTOKYITKOO
TOBapy.

IIpaxkTrka po3BUHYTHX KpaiH, Hampukiaax CIIA,
MOKAa3ye, IO JIiH PO3PI3HAIOTH B 3aJIC)KHOCTI Bif THIIIB:

«nets» — MOTCHIIWHI KITI€HTH, KX OyIo 3amyde-
HO 3a JOMIOMOTOI0 MAapKETHHTOBHUX IHCTPYMEHTIB (IO
SKHX HaJe)KaTh: KOHTEKCTHA 1 TapreToBaHa peKiIaMma,
BeOiHapH, TEKCTOBHH 1 BiZIcO KOHTEHT y OJlorax, 3aMOB-
JeHHs a0o 3asBKH, sAKi oTpuMadi nusixomM CEO- mpocy-
BaHb);

«seeds» — KIIIEHTH, SIKI JAI3HATUCS PO TOBap abo
KOMIIaHiIO BiJl CBOiX 3HAHOMMX;

«spears» — MOTEHIIHHI KIEHTH, SIKUX OYJ0 3ay-
YEHO 3a JIOTIOMOTOI0 POOOTH MEHEIKEPIB 3 MPOJIAXKY.

Koxumii Tum nigiB nmorpeGye OKpeMoro Iiaxomy
JUIS TIIBUIIEHHS KOHBEpCil Ta Mae€ CBOi MepeBard Ta
npo0JIeMH /TSt MEHEIKEPIB Ta IHTEPHET- MapKEeTOJIOTIB.

Eran 4. OcranHiii eTan BOPOHKH HPOJax — 1€ Io-
KyIIKa TOBapy, BiH € HABaXXIHBIIINM, 00 XapaKTepU3ye
JIOCATHEHHS TOCTaBJICHUX IIJICH, a came peati3amito
TOBapiB 4M mocmyr kommadii. Llei eranm mepenbauae
3MIHCHEHHS YTOAW 3 MOTEHIIHHUM KIII€EHTOM, TOMY
3aJa4er0 MEHe/Kepa 3 MPOJAAXY € «IIJAITOBXHYTH
KJIi€eHTa 3[IHCHUTH 3aMOBJIEHHS MOCIyTH ab0 mpuadaTH
toBap. IIpu mboMy, Ba)XUIMBHM € TaK 3BaHUW PO3MIp
4eKy, TOOTO CyMa 3aMOBJICHHS IIOBUHHA MTOBHICTIO TTOK-
pHUBATH BUTPATH HA Peali3allito BOPOHKHU MPOJIAKY.

Tak, nanpukinan, [Tonomapenxo 1.B. y cBoiit po6o-
Ti [4] HaromomIye, MO: KIIEHTIB, IO TPOWUIILIN Y BOPO-
HIIl POJaxiB J0 JAHOTO €Tally, MOXHa CTUMYJIOBATH

NUIIXOM BIUIMBY Ha iX OOJOBi TOUKH B paMKax TOBapiB
abo mociyr, Mo Hajgae KoMmaHis. ToOTO BKa3yrOThCS
mpoOJeMH KITi€HTa Ta MOJMJIMBOCTI IX BHUPIMICHHS 3a-
BISIKM TIPOIYKTaM IIeBHOTo OpeHxay. HasBHicTh mudpo-
BUX TEXHOJIOTIH Ja€ MapKeToJoraM 3MOT'Y BUKOPHCTATH
3HAYHy KUTBKICTH IHCTPYMEHTIB, cepell AKX Bi3yai3a-
Iis 32 JIOmoMororw (oTo Ta Bifeo 3aiiMae mepemoBi
TO3UIIIT».

Eran 5. Takox mnepen MeHEIKEpOM 3 IMPOAaXKy
CTOITb 3aJja4a KOMYHiKalii 3 KIII€HTaMHU MICIs TPOJax-
Horo mepioxy. TakuM 4uHOM, 111 poOOTa CTaE JpKepe-
JIOM CTBOPEHHS HOBHUX JIiJIiB, HA caM Mepel, 1ie MOBTOp-
Ha TTOKYTIKa Ta YTBOPEHHS seeds JiiB.

He icHye yHiBepcaabHOI BOPOHKH MPOIAXKIB IS
BCiX BUAIB Oi3HECY, BOHA 3MIHIOETHCS B 3aJIC)KHOCTI Bij
HOro pO3MIpiB a TaKOXK CIIEIU(IKK IPOIECy MPOAaXKiB,
HaOUTPII eeKTUBHUX KaHANiB MOMIMPEHHS iH(pOopMa-
wii. [5] Tak, cbOrojiHi «BOPOHKH MPOAANK» BHKOPUCTO-
BYIOTh JUIs BeJeHHs GizHecy b2b (business-to-business)
— chepa B3aEMOBITHOCHH MK Oi3HEC-OMUHHIIIMU B
intepreTi Ta b2c (Business-to-Consumer) — cdepa B3a-
€MOBIIHOCHH B IHTEPHETI MiX IOPUIMYHUMH Ta (i3uy-
HUMHU ocobOamu. [2] ['onoBHa BiAMIHHICTH B CTBOpPEHHI
BOPOHKH Tpoxax i b2b momsrae B yCBiIOMIICHHI
SKAA caMe HeOOXiNHWI ToBap KIEHTY, MPH LHOMY
KUTBKICTh JiJiB OyZe MEHIIO0, NPOTe KOHBEpCis BH-
moro. [IpoTe BapTIiCTh JMiAiB TaKoX OyIe BHIIOIO.

OxpemuM (akTopoM TpH (GOPMYBaHHI BOPOHKH
NPOAAX MOXKYTh OYTH THIIM Ta YMOBH IPOJax, a came:
npsiMi YU HENpsIMI MPOJIaXKi;aKTHUBHI YM MAaCUBHI IPO-
Jaxi; onToBi 4yM po3apiOHi Tomro. Tak, Hampukiaf,
e(eKTHUBHICT, BOPOHKHU MPOJXK IMiJBUIILYETHCS, SKIIO €
MOXIIMBICTh TMPSAMHUX TPOAAX, SK IPH CIUIKYBaHHI
MEHe/Kepa 3 KIIEHTOM MOXKHA 3a0€3MEYUTH BUIILY
HMOBIPHICTh MOKYNKH YX HABUD 30UIBIICHHIO PO3MIPY
4eKy (3aMOBJICHHS).

Omxe, MpOBEACHE MOCITIDKCHHS Hagae MOXIIH-
BICTh BCTAaHOBHTH, I1J0 BUKOPUCTAHHS TaKOTO iHCTpyMe-
HTy IHTEpHET-MapKeTHHIY, SK BOPOHKA MpOJax Haly-
Ba€ Bce OUIBINOI MOMYISIPHOCTI y BITYM3HIHUX MIANPH-
emuiB. Ilepmr 3a Bce, Iie 3yMOBJEHO IX OaXaHHSIM Ta
(ab0) HEOOXimHICTIO MOUIYKY HOBHX KaHaliB 30yTy
TOBapiB 4M MOCHyr. TakoX, BOPOHKa MPOJAX HA/IAE
MOJKJIMBICTh MOOYIyBaTH MPOTHO3HI 3HaYEHHS OOCSTIB
peamizarii Ta po3poOUTH peKOMEHMalii, MO0 IUIaHy-
BaHHA y c(hepi iIHTepHET-MapKEHTy.
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