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MoaeilOBaHHS NMOBEAIHKYU CMOKMBA4Ya NMPU BUOOPi «PO3YMHHX» Bar

AHOTAIILA

Meta mociiKeHHS: po3poOKa MOJIENl CIIOKUBYOT MOPIBHSIILHOT OIIIHKH
TOBapiB, IO MPOTOHYIOTHCS HAa PHUHKY, Ha OCHOBI MOPIBHSAHHS OCHOBHHX
CIMIOKHUBYUX 1 TEXHIYHHX XapaKTEPUCTHK IMX TOBApiB, BAXKIUBUX IS
noTeHIIHHUX nokymnmiB. Meroau/Ilinxoau: po3poOiieHo 6araTokpuTepialibHy
MOJIeJIb TIOKYIISA JUJISE OI[IHKKM Ta BUOOpPY MOOYTOBUX I1HTEIECKTYaTbHUX
J1arHOCTUYHHUX Bar 3 BUKOPHCTAHHSM METOJO0JOTII HEUITKOTO MOJICIIOBAHHS;
HaBEJICHO TPYMU KOPUCTYyBadiB MOOYTOBUX [IarHOCTUYHUX Bar IS
MOHITOPUHTY CTaHy OpraHi3My Ha pUHKY YKpaiHW;, BU3HAYECHO, OMMCAHO Ta
dbopmali3oBaHO CHOXKHUBY1 KPpUTEP1i, KOJHU MOKYIIl 00OMparOTh PO3yMHI Baru;
SK METOJ MOJICIIOBaHHS OOpaHO HEYITKY JOTIKY, OCKUIBKH TaKUM MiAXiJ
JI03BOJISIE TOYHO BIJJOOPA3MTH CIIOKHUBYI IIEpeBard Ta IMOTCHIIWHWUN BHOIp.
PesynbraTtu: po3poOieHo mpuKIagHy MOJEIb OIIHKA 3aMOBHUKAMHU SIKOCTEH
1HTeNeKTyalbHUX Bar B Matlab; Bu3HauenHo Ta mnoOyaoBano ¢GyHKIIT
MPUHAIEKHOCTI Ta TEPMIHHU, @ TAKOXK HEUITKI NMpaBuia JJs NPUAHATTS pPillIeHb
II0/I0 OIIHKY MOPiBHIOBAaHUX PO3YMHHX IIIKaJl; HABEJCHO YMCIOBHI MPHUKIIAT
TSl IPEICTABICHUX HA PUHKY Bar.
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ABSTRACT

The goal of the study was to develop a model for consumer comparative
assessment of products offered on the market based on a comparison of the basic
user and technical characteristics of these products that are important to potential
buyers. Methods/Approach: was developed buyer’s multicriteria model for the
estimation and selection of household smart diagnostic scales using the
methodology of fuzzy modelling; were given groups of users of household
diagnostic scales for monitoring the state of the body on the Ukrainian market;
consumer criteria when buyers choose smart scales had been identified, described
and formalized; as a method of modeling, fuzzy logic was chosen, because this
approach allows accurately reflect consumer preferences and potential choice.
Results: applied model for estimating qualities of smart scales by customers in
Matlab was developed; the membership functions and terms were defined and
constructed, as well as fuzzy rules to make decisions on the estimation of
compared smart scales; the numerical example for scales presented on the market
was given.
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