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Abstract. Modern requirements for companies and consumers include the stability of financial performance amid increasing
environmental attractiveness. Companies need to cover such seemingly diverse interests as profitability for owners,
concern for staff, interest for partners and consumers, and actions for environmental protection. It is essential to consider
the growing role of conscious consumption, which is a direct regulator of production activity. Today, this is especially
important for Ukraine, considering its transition to sustainability and the implementation of sustainable development
goals in the sphere of sustainable production and consumption. The aim is to formulate a strategy and recommendations
for combining sustainable initiatives in production and consumption in the context of European integration processes in
Ukraine. The research object is sustainability in production and consumption. The article proposes a strategy combining
sustainable production and consumption into one cluster. It will allow sustainable initiatives are focused on systemic
changes and essential areas of production and consumption. The work used the method “Sustainable value of the business”.
This method includes detailed reporting on the sustainable development of production with relevant ratings and indices.
It’s recommended for use in decision-making, investment management for business development, comparative analysis,
and communication with stakeholders; it also provides a comprehensive view of the company’s impact on six standardized
parameters. The result is a proposal to create an algorithm to combine sustainable production and consumption into
one cluster. It will allow sustainable initiatives to focus on systemic changes in crucial production and consumption
areas — energy, transport, housing, agriculture, and food. The practical value of the approach is in a strategy that includes
measures stimulating environmental and socio-economic policy of production. It will allow moving from relative disunity
of actions to technological standards. The proposed approach can be implemented in recommendations for improving
programs on changing behavior from a gradual transition from individual consumers to broader initiatives to change the
entire system — production and consumption
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INTRODUCTION

Today, the efforts are aimed at analyzing current environ-
mental problems and their correlation with the most sus-
tainable levels of social development. Thereby, it was rec-
ognized multisystem approach that combines measures: to
study the anthropogenic impact, assess trade-offs between

use efficiency. Ultimately, transformational changes emerge
in the global economy to reduce humankind’s impact on
the environment to a sustainable level. At the same time,
investors, clients, regulators, and the media are increasingly
paying attention to the companies’ efforts in sustainable
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environmental protection and human activity; improve
computational methods; assess maximum sustainable levels
of the ecological footprint; comparative analysis of resource
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development.
For instance, the research [1] identifies the regulation
of taxes, subsidies, and support for social communications,
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education, and public procurement as the main goals for
policies that promote sustainable production and con-
sumption at the present moment. However, there is a need
to link sustainable consumption initiatives with policies
aimed at making production more sustainable on national and
international levels. In addition, it is necessary to enlist
the help of consumers in incentivizing producers to sus-
tainable production and achieve sustainable development
goals. Weber and coauthors note that experiential market-
ing tools help accomplish these goals. In particular, they
allow sustainable enterprises to promote their products to
local and remote consumers [2].

Meanwhile, researchers [1-3] note that not all con-
sumers understand their rights and responsibilities or have
insufficient knowledge about the impact of using the goods
and services on the environment and, all the more, on pro-
ducers. Thus, there is a need to form a sustainable worldview
among consumers. It is necessary to educate consumers on
the basics of conscious consumption. In works [3; 4], the
authors state that companies themselves can take the ini-
tiative in raising consumer awareness by offering infor-
mation about the environmental and social meaning of
consumption and its results. In this case, companies help
consumers make conscious decisions [4].

E. Assadourian, S. Sakarya, et al. [4; 5] argue that
socio-cultural, worldview, mental, and other factors influence
the environmental choice of consumers. Consequently, it is
necessary to change consumers’ attitudes to the formation
of the need itself. As a result, consumers’ conscious choices
of ecological or less harmful products for the environment
are more probable. Scientists also insist on the significant
impact of companies on sustainable development goals
achievement. However, complexities in the production and
sale of products and services and logistics organizations
decrease the efficiency of companies’ work [5]. In the re-
search [6], H. Leleu focuses on the mandatory support of
these activities by the central and local government, with-
out which it will be impossible to achieve significant chang-
es in the “conscious production — conscious consumption”
system. Effective initiatives on sustainable production and
conscious environment use can only be realized by the col-
laborative actions of producers and consumers. Such coop-
eration may stimulate consumers and producers to make
their activities more conscious [7]. In this regard, some
authors propose to implement the information that influ-
ences behavior change and structural measures to promote
sustainability in the eco-activities of producers and con-
sumers through education. Namely, education contributes
to sustainable worldview formation and, as a result, sus-
tainable consumption [8].

According to the above, the aim is to create a strategy
and recommendations for the unification of sustainable
initiatives in the field of production and consumption in
the context of European integration processes in Ukraine.
The novelty of the research is in the strategy of sustainable
production and consumption development. The method al-
lows controlling the “sustainable production-consumption”
system for both in production and the sale of products.

THEORETICAL FRAMEWORK
Any production has a variety of environmental, social, eco-
nomic, and other impacts, which can be both positive and
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negative. Minimizing the negative consequences of aggre-
gate influences is called sustainability. Sustainability can be
high or low. Today, it can be measured the value of prod-
ucts, technologies, and production due to sustainability
mechanisms. In addition, sustainability allows us to predict
the result of introducing new technologies or products to
assess ones on the market. Such an assessment will provide
new opportunities for both the output and the business in
attracting investments, new partners, and consumers. For
now, conscious consumers are the control link determining
greening business and production profitability and expedience.

Companies can demonstrate sustainability by pre-
senting the benefits of products compared to similar prod-
ucts through their own or partner information and educa-
tion programs. It shouldn’t be forgotten about the indirect
benefits of sustainable indicators that can be “activated”
with the help of other independent organizations. For ex-
ample, the Ministry of Health of Ukraine can support the
manufacturer by confirming the health benefits of the
eco-friendly properties of a product or technology, etc. It is
also possible to turn to the ideas of a sustainable compro-
mise. In this case, the dilemma of comparing the value of
the application results of a specific technological process
in different conditions is solved. For instance:

- compare the funds invested in reducing emissions
with the cost-effectiveness of the results for human health;

- to compare the efficiency of using eco-friendly pack-
aging of goods with not eco-friendly ones in terms of the
cost of their disposal and recycling.

Sustainability is suitable for companies of various
scales. However, if the end link of the product is the other
company, then the companies control values by themselves.
And only after that, the consumer supervises deals because
of the mandatory mechanisms of the production process
transparency inherent in a sustainable business. Investors
can use sustainability to compare companies from differ-
ent industries, setting cut-off values of environmental in-
dicators for themselves. According to this, investors will
develop sustainable investment strategies. Sustainability
indicators can be a part of tax adjustments to encourage
sustainable industries as their business model already in-
cludes environmental and health costs. Promoting such a
policy will undoubtedly affect the European integration
processes in Ukraine. Moreover, the EU is implementing
an Action Plan on environmental technologies, for which
sustainable consumption and production are a priority [9].

Thus, this aspect should become the basis for future
studies bearing in mind the European integration processes
in Ukraine.

Perhaps, the first step towards sustainability is the
refusal of individual responsibility; and the recognition of
collective responsibility for sustainability issues. In other
words, there is a shared responsibility for environmental
problems and joint actions to eliminate them and prevent
the emergence of new ones [10]. Today, almost no ecolog-
ical issues can be considered concerning to one company
or industry. Long-term development and economic growth
depend not only on producing and consuming goods and
services but also on the eco-friendliness of all produc-
tion components. It requires more efficient and eco-safety
management of the entire production process, including
the production cycle, consumption, and disposal [11].
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The reporting practice in sustainable development
began in 1989 with the first report on the social and environ-
mental assessment of the current ecological situation [12].

Following the first debate on the human right to a
pollution-free, healthy and sustainable environment in the
1990s at the UN Human Rights Council, it has become com-
mon to call on companies to report their impact on human
health and the natural environment [13]. Since 1999, these
activities have resulted in sustainable development reports
provided by many large companies [14].

With the creation of the first reporting mechanism
to ensure that companies adhere to the principles of re-
sponsible environmental behavior, in 2000, the indepen-
dent international organization Global Reporting Initia-
tive began to publish its recommendations for reporting on
sustainable development [15].

Today, many large European companies offer and
implement corporate sustainability responsibility reports
in compliance with environmental, social, and corporate
performance standards. Independent companies publish
ratings and indices of the stability of enterprises and keep
records of their corporate responsibility [16]. For instance,
EU rules on non-financial reporting currently apply to
large companies with more than 500 employees. In do-
ing so, approximately 11,700 large companies and groups
throughout the EU are covered, roughly 96% of European
companies [17].

The Institute for Governance and Accountability (G&A),
the leading environmental, social, and corporate governance

organization in the United States, has released sustainability
study results for 2021. The study recorded continued growth
in sustainability reporting for the S&P 500 (companies with
the largest capitalization). Thus, corporate sustainability
reporting is used as a best practice in 92% of the largest public
companies in the United States [18].

Corporate responsibility reporting is carried out
according to several standards selected by companies [19].
They include:

- reporting forms of the Global Reporting Initiative (GRI,
since 1997);

- integrated reporting standards of the International
Integrated Reporting Council (IIRC, since 2010);

- standards of the Sustainability Accounting Standards
Board (SASB since 2011).

The standards are divided into environmental, social,
and economic categories; they depend on the industry field
and include quantitative and, in some cases, qualitative in-
dicators; they are used for reporting and are targeted at
providers of financial capital. These reporting standards
are comparable among themselves, but they are often not
commensurate with the internal activity of the enterprise.
Usually, the suitable standard choice presents difficulties
for enterprises with mandatory reporting [20-22].

Along with reporting, ratings and sustainability in-
dices have been used to measure business sustainability
since 1990 [23]. They include assessments of all risks and
data on economic, environmental, and social indicators
(Table 1-2).

Table 1. Indicators of sustainability indices

Sustainability index

Indicators

Dow Jones Sustainability Indices (DJSI) [24]

It represents 10% of the 2,500 largest global sustainability leaders
identified by S&P Global in the Corporate Sustainability Assessment
(CSA). It takes into account long-term economic, environmental, and
social criteria

FTSE4Good (Emerging; ASEAN 5; IBEX; Developed
Minimum Variance; Bursa Malaysi; Taiwan ESG) [25]

It measures the results of environmental, social, and governance (ESG)
activities of companies. It’s used to create and evaluate sustainable
investment products

Euronext Vigeo Eiris [26]

Companies with top-ranked as measured by ESG

STOXX ESG-X; ESG ot Sustainalytics [27]

European companies that use an eco-responsible policy. It helps
reduce reputational and idiosyncratic risks.

The software allows companies to focus on essential ESG indicators
enabling efficiency and focus on resource use

Thomson Reuters / S-Network [28]

Companies with socially responsible investment and corporate
responsibility

Kirchhoff Consult Good [29]

Sustainable Development Communication

Corporate Knights [30]

Research and financial information products to promote a sustainable
economic system that includes social, economic, environmental costs
and benefits

MSCI KLD 400 [31]

Information for investors on comparing social and environmental
factors for investment

Table 2. Sustainability rating indicators

Sustainability Rating

Indicators

Annual List A CDP [32]

List of 300 companies that achieved maximum sustainability in their operations.

Carbon Risk Rating [33] emissions

Rating of companies for investors based on the analysis of risks associated with CO,

Newsweek Green Ranking [34]

It measures the environmental performance of 500 large well-known companies. Eight key
indicators of efficiency are used for analysis

Corporate Human Rights
Benchmark [35]

It analyses the corporate behavior of the largest companies in the field of human rights

Il- 10
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Table 2, Continued

Sustainability Rating

Indicators

Workforce Disclosure Initiative

(WD) [36] climate in production

They accumulate data on the methods of working with personnel. They contribute to
developing practical proposals for solving personnel problems and improving the social

Bloomberg Gender-Equality Index
(GEI) [37]

Access to social data and strategy in the area of gender equality policy

Thomson Reuters Diversity and
Inclusion [38]

It analyses data on the racial and ethnic diversity of employees in the largest companies
around the world. Equality in education and justice

Since the early 1990s, the essential method for as-
sessing a business’s sustainability was to consider a com-
pany’s sustainable development [39]. Currently, there are
various methods of accounting for sustainability. They
compile traditional financial statements supplemented by
external factors that positively or negatively affect aspects
of production activity, from profitability or loss ratio to social
and environmental impact on the environment, economy,
and society [40].

Unfortunately, methods for assessing sustainability
do not differ in the universality of criteria for estimating
an external effect considering industrial sectors and the di-
versity of regions [41]. However, sustainability accounting
methods are often criticized for their complex adaptation
to modern technologies or new products. If sustainable ac-
counting can be relatively easy to use for large companies,
its usage in setting priorities for enterprise development is
challenging.

MATERIALS AND METHODS

Existing approaches to sustainable valuation of produc-
tion and consumption have certain disadvantages. Often
there is an inconsistency between the proposed sustain-
able initiatives and the manufacturer. There is also a low
speed of response to the needs of stakeholders from the
end consumers. The lack of information about the entire
company’s business and specific technological cycles and
investment decisions creates some problems in applying
sustainable approaches. It is necessary to note the issue of
the lack of universality in reporting standards in the field of
sustainable production, which creates difficulties in their
comparison and, accordingly, problems in the qualitative
assessment of production and final products. The applying
ESG (Environmental, Social and Corporate Governance)
indicators provide information about the effectiveness of
various environmental, social, and economic factors but do
not allow comparison of these factors and are not indica-
tors of impact. Sustainable production development at the
current stage of eco-economic relations requires new ap-
proaches to reveal all the prospects for controlling positive
and negative corporate effects.

The European Commission is trying to solve this is-
sue through the Sustainable Foods Initiative, among the
essential elements of which are mandatory disclosure re-
quirements for sustainability-related activities, specific
ecodesign rules for sustainable products, and EU-specific
rules for sustainable public procurement [42].

Together with the Boston Consulting Group, Merck
has developed a new production valuation method called
“Sustainable Business Value” [43]. The proposed method-
ology makes it possible to assess, among other things, the
social impact of business on the economy, the environment,
and society as a whole.

Economics of Development. 2022. Vol. 21, No. 1

Based on these methods, the direction of similar stud-
ies and calculations for Ukraine was formed under the in-
tegration of the Ukrainian economy into the European one.
It picked out the importance of the relationship between
sustainable production and consumption, which ultimately
provided a comprehensive analysis of six standardized eco-
nomic sustainability indicators. This standardization allows
for a wide range of comparisons from different products and
services to entire companies.

RESULTS AND DISCUSSION

Today, business sustainability assessment does not cover
all environmental, social, and economic factors that affect
positive and negative impacts of production. There are also
problems with a lack of coherence between eco-initiatives
and production structures. In turn, these problems affect
the promotion and implementation of specific environ-
mental technologies and investment decisions. There is no
universality in the reporting standards for the sustainable
development of enterprises. There is no information on
sustainable consumption. Sustainability indicators provide
information on environmental, social, and economic pol-
icies but cannot compare and contrast these factors [44].

There is a need to develop a method for assessing
sustainability in business. The procedure should be under-
standable, universal, uniform, and flexible and analyze as
many indicators as possible. It will allow realizing the com-
parisons covering all production and consumption aspects.
It is necessary to provide a holistic view of the enterprise’s
activity and consumption issues to adjust their impact on
the economy and all stakeholders in the sustainable op-
eration of the enterprise: partner companies, investors,
suppliers, employees, customers, and consumers; without
overlooking the environment and social aspects.

Many studies have claimed interdisciplinary ap-
proaches but have not accounting the interrelationships in
the “producer-consumer” system. However, it is such a sys-
tem that is capable of self-control. Sustainable production
is in demand only by sustainable consumption; therefore,
sustainable consumption exists where there is sustainable
production. All other efforts in sustainability are not able to
significantly affect environmental performance. Usually, the
reports present studies that address the problem of sustain-
ability in production [11; 14; 40] or the social issue of a con-
scious sustainable consumers’ choice [13; 19; 23]. Based on
the method “Sustainable value of the business” and theoret-
ical methods such as abstraction, critical analysis, and syn-
thesis, a “Sustainable production and consumption strategy”
was proposed. The strategy allows controlling the system of
“sustainable production-consumption” both during produc-
tion and during the sale of products. This approach is com-
patible with the requirements of the greening of production
and the socio-environmental activities of modern humans.
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The sustainability of production can be determined
by indicators — a set of rates and assessments along the en-
tire chain of creating a company’s value. Rates of a company’s
sustainability also include the impact of its technological

CLIMATE NEUTRALITY

Green energy
Sustainable transport
Sustainable food systems
Sustainable waste

e o o o

management, repair, environment
prevention of waste excess gglggAuil/?ﬁI?II-(‘)EN « Conscious consumption
« Ecosystem services

SUSTAINABLE
PRODUCTION

processes, products, and services. It provides a multi-vector
perspective of their impact (Fig. 1). It is important to note that
the sustainability of production and consumption is based
on climate neutrality and inclusive growth.

INCLUSIVE GROWTH

Accessible healthcare
Accessible education
Financial security

Favourable urbanised

Figure 1. Basic sustainability indicators

The first group of indicators is related to produc-
tion and consumption climate neutrality. Climate change
threatens ecosystems and biodiversity and affects the dis-
tribution of freshwater resources, the functioning of ur-
ban areas, and the number and extent of extreme weather
events. It severely affects agricultural production, human
well-being, socio-economic activity, green growth, and
sustainable development.

The green energy indicator denies burning any fuel
type. It is valued at the price of electricity produced, green-
house gas emissions at all stages of the technological cycle,
availability of renewable sources, energy conversion effi-
ciency, land and water requirements, and social impacts.
The cost of electricity, greenhouse gas emissions, and power
generation efficiency vary widely for each facility, mainly due
to differences in process technology and geographic latitude.
The social impacts of green energy projects are assessed by
individual effects, including health, conservation of the nat-
ural environment, etc. According to this, wind energy is the
most sustainable. Next comes small hydropower and photo-
voltaic energy. Geothermal energy is in last place [45].

The importance of the “transport sustainability” in-
dicator is caused by the fact that it is the primary source of
pollution in urban areas and greenhouse gas emissions and
creates significant problems due to congestion, noise, and
accidents. In addition, transport is vital to the national and
international economy and generates substantial profits for
individual companies and private individuals; for instance,
it influences employment, prices, and economic growth [46].
Today, the following categories are additionally classified
as transport sustainability: proximity to public transport,
accessibility of opportunities, and characteristics of an ur-
banized area. In other words: how long do people spend in
transport, how many jobs are available within one route,
and how compact is the settlement organized [47]. Un-
doubtedly, transport sustainability plays an essential role
in achieving integrated sustainability.

Sustainable food systems are the world’s largest
employer. They form an essential part of the national gross
domestic product (GDP), provide food security, solve health
problems associated with malnutrition or obesity and af-
fect the well-being of the natural environment. Most of the
United Nations Sustainable Development Goals (SDGs) for
the period up to 2030 are related to the efficiency of global
food systems [48]. At the same time, the global food system
is the largest consumer of freshwater, is responsible for a
third of total greenhouse gas emissions, and covers about

half of the earth’s surface. Sustainable food systems will
bring humanity closer to the norms of healthy nutrition,
and agricultural production will be sustainable and cli-
mate-neutral [49].

An economy linked to sustainability allows us to
preserve the value of resources by minimizing waste gen-
eration, turning them into resources that can be reused in
production processes. Sustainable waste management is a
critical issue for most countries concerning climate change
and greenhouse gas emissions. [50]. To solve it, it is neces-
sary to massively implement the reuse of materials, their
processing and repair, and the prevention of excess waste.
Moreover, prevention is the essential step in this chain of
events. For this, it is necessary to consider the environ-
mental perspective and economic and social indicators.
These include value conservation, weight change, and du-
rability [51]. The basis of all activities is the responsibility
of the manufacturer and the consumer.

The concept of ecosystem services shows a steadily
growing appeal to managers. Ecosystem services are used
as indicators in human-economy-environment systems
and represent variables that combine several elements into
a single whole. They are chosen to support specific man-
agement goals with cumulative value, explaining qualities,
quantities, states, or interactions that are difficult to esti-
mate. Ecosystem services are sets of indicators, including
descriptive and evaluative aspects [52]. The assessment of
ecosystems and their services is a crucial action to achieve
climate, agriculture, regional planning, and other purposes.

The second group of indicators is related to inclu-
sive growth. Inclusive growth means human development
and combines economic, social, and environmental dimen-
sions, making it difficult to measure and monitor. No single
indicator is enough to track progress, and there is hardly
a standardized, one-size-fits-all solution. Thus, countries
can choose different measurement approaches and indica-
tors depending on their priorities and capabilities. Today
the world has achieved substantial reductions in poverty,
but many countries face growing disparities in income
and access to services between the rich and the poor. This
situation poses a threat to sustainable growth. Inclusive
growth is increasingly on the development agenda at the
national and international levels. These indicators show the
relationship between production, consumption, economy,
and environment. It is possible to form a strategy for sus-
tainable production and consumption in Ukraine, taking
into account mentioned indicators (Fig. 2).
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CARBON NEUTRALITY

SUSTAINABLE
FINANCING SOLUTIONS

using ESG system

FAIR ASSESSMENT

changes in strategies and
production processes

the rise in price for non-
degradable plastic and
low-quality fuels

SUSTAINABLE
INTERNATIONAL PRODUCTION AND SUSTAINABLE EDUCATION
COOPERATION FOR A CONSUMPTION
SUSTAINABLE FUTURE STRATEGY

overcoming geopolitical
challenges, compliance
with international

ECO-INNOVATION,

priority agriculture, diesel
engines and biofuels

knowledge of sustainable
development principles,
sustainable economic
thinking, conscious
consumption

Figure 2. Strategy for sustainable production and consumption in Ukraine

Ukraine’s ecological and economic situation and the
fulfillment of commitments on SDG 12 [53] were analyzed.
As a result, it was supposed that a strategy for sustaina-
ble production and consumption gets to include six direc-
tions. These are carbon neutrality, sustainable decisions in
the financing, increasing the share of eco-innovation, fair
assessment of non-eco-friendly goods and resources, the
introduction of sustainable education, and international
cooperation in environmental policy.

Thus, there is a clear link between production, con-
sumption, sustainability, and financial performance [54].
Therefore, it is offered economic indicators of business
sustainability for Ukraine, taking into account the principles
of the European Economic Community.

These indicators include:

1. Economic value. It covers individual income (company
profit), social income (taxes), and non-direct income (increasing
labor productivity and reducing general production costs).

2. Customer value. It contains the positive advantages
of the product or its ratio (for instance, the ratio of price and
quality, practical and aesthetic satisfaction).

3. Ethical value. It covers marketing, industry standards,
and business transparency.

4. Environmental value. It defines energy efficiency,
resource-saving, and the possibility of recycling or waste
disposal.

5. Social value. It includes decent working conditions
(microclimatic, environmental, medical, educational, etc.),
the well-being of employees, and a positive impact on so-
ciety as a whole.

6. Management value. It covers team morale, employee
motivation practices, and fair corporate policies.

For example, while expanding sustainable activity, a
company introduced changes in the process and quality of
nutrition. The sustainable food program guarantees qual-
ity and good nutrition at affordable prices, considering its
environmental impact [55; 56].

The organization of high-grade, sustainable nutri-
tion at the enterprise is a part of a comprehensive program
to improve employee health, accounting for the current re-
quirements for sustainable development of personality and
production (Fig. 3).

The contribution to
climate neutrality and
conservation of natural
resources

Improving health fighting
obesity among employees

Increased employee’s
working capacity

SUSTAINABLE
NUTRITION AT THE
ENTERPRISE Development of the local
Promoting the food industry and due to
sustainability of this replenishment of the
agricultural production local budget

Formation of a sustainable
worldview, spreading of
sustainability ideas via social
communication

Figure 3. Economic indicators of enterprise sustainability as a result of the introduction
of nutrition-ergonomic indicators

In this example, the economic parameters of sus-
tainable development are the following:
1. Economic value is achieved through indirect income

Economics of Development. 2022. Vol. 21, No. 1

(increased labor productivity, reduced production costs,
reduced sick leave payments, etc.).
2. Customer value. If the product is manufactured at
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the enterprise with sustainable programs for employees, it
is more attractive to purchase, and the enterprise is more
interesting for investors.

3. Ethical value. A human spends most of the time at work.
Consequently, the workplace is ideal for implementing ef-
fective health and well-being measures that will help reduce
the financial losses associated with reduced productivity.

4. Environmental value. Using locally sourced food
helps stimulate the region’s economy and supports local
producers. Also, this contributes to reducing greenhouse
gas emissions because of transporting food.

5. Social value. The company contributes to its employ-
ees’ sustainable behavioral and social strategies by influ-
encing their awareness, providing information support, etc.
Both individuals and groups of people can participate in
such events.

6. Management value. Changes in enterprise policy can
include simplified access to healthy food (for example, by
changing food offerings in public nutrition places). The en-
terprise may offer additional services to employees, such
as health insurance, benefits for health club members, etc.

Often, the estimation of enterprise sustainability is
difficult to understand for potential investors. Therefore, a
financial justification is required to incorporate sustaina-
bility into the company’s strategy. The economic rationale
shows the impact of various enterprise variables on miti-
gating adverse environmental effects from product releases
and identifies levers to maximize sustainability. In doing this,
the enterprise must understand which way shareholders will
use such estimation as an opportunity for their actions or a
condition for their activities.

CONCLUSIONS

Today, producers and consumers are aware of environmen-
tal problems and are worried about their consequences.
Unfortunately, just worrying isn’t enough today. Every-
one must act at their level. It is necessary to avoid iner-
tia and take responsibility for sustainability, rethink the
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AHApin AHaToninoBudY IBawypa, Onbra ®epopisHa NMpoTaceHkKo,
€BreHia OnekcaHgpiBHa MuxannoBa, OnekcaHap BonoguMmuposu4 CeBepuHOB

XapKiBCbKMM HaLLiOHANbHMI EKOHOMIYHKMM YHIBepcUTeT iMeHi CeMmeHa Ky3Heuda
61166, npocn. Hayku, 9A, M. XapkiB, YKpaiHa

AocnipXeHHA cTpaTeri ctanoro BUpo6HULTBA | CNOXXUBaHHSA
B €KOHOMIYHUX YMOBaX YKpaiHU

AHoTauis. CydyacHi BUMOTM 0 KOMITaHii i CTIOKMBaviB BKIIOUAIOTh CTA0/IbHICTh DiHAHCOBMX ITOKA3HMKIB, HA T/Ti 301/IbIIIEHHST
€KOJIOTiuHOi pMBabMBOCTi. KoMIaHisiM HE0OXiTHO OXOIUTHM TaKi, Ha MepInit OIsH, pi3sHOOIUHI iHTepecH, SIK MPUOYTKOBICTh
IIJIS1 BIACHUKIB, TYPOOTY ITPO IIEPCOHAJ, iIHTepec IJ1s TapTHEPIB i CIIOXX1BauiB, il 3 0OXOPOHM HABKOJIMIIHBOTO CEPEIOBUIIA.
Bask/BO BpaxoBYBAaTH i 3pOCTAIOUy POJIb CBiJOMOTO CIIOKMBAHHS, SIKE € MPSIMUM PETYIITOPOM BUPOOGHNUUOT IisNTbHOCTI.
CpOrofiHi 11e SIK HiKOJIM aKTyaJbHO, Y TOMY UMCJIi ¥ a1t YKpaiHu, 3 ypaxyBaHHSIM ii miepexofy 0 CTaJOCTi i BUKOHAHHS
1IiJIeii CTAJIOro pO3BUTKY Y cdepi BUPpOOHMIITBA i CIIOKMBaHHS. MeTa po60TH — cOpMYJTIOBaTH CTPATETIIO i peKOMeHaallii
00 06’€JHAHHS CTAMMX iHIIIaTMB Yy rasy3i BUPOOHUIITBA i CIIOKMBAHHS Y KOHTEKCTi €BPOiHTerpaliiiHuX MpoIeciB B
Vkpaini. 06’eKTOM IOCTiIKEHHS € CTATICTh Y BUPOOHUIITBI i ClIokMBaHHi. Y CTATTi 3aIIpOIMIOHOBAaHA CTPATETIs, L0 TTOETHYE
cTasie BUpPOGHMIITBO i CTasie CTIOKMBAHHS B OAVH KiiacTtep. Lle ;03BOMMUTb 30CepeuTH CTasli iHilliaTBY Ha O1IbIIT ITMGOKMUX
CUCTEMHMX 3MiHaX i Ha KIIOYOBMX Taay3siX BUPOOHUIITBA i CrIoskMBaHHs. Y POOOTi BUKOpMCTAaHA ifiess MEeTOY ITiJl Ha3BOI0
«Crilika 1iHHICTH 6i3HECY». MeTop BKIIIOUA€E JOKIAHY 3BiTHICTb MPO CTaaMii PO3BUTOK BUPOOHUIITBA, 3 BiIMOBIAHMMM
peiiTuHTaMM Ta iHgekcamy. MeTon peKOMeHI0BaHMIA 10 BUKOPVUCTAHHS TIPY TIPUIHSATTI pillleHb, YIIPaBIiHHiI iHBeCTULIISIMM
IJISI PO3BUTKY Gi3Hecy, MOPiBHSUIBHOTO aHaTi3y, CIIIJIKyBaHHS i3 3al[ikaBJIeHMMM CTOPOHAMM, & TAKOX 3abe3Ieuye BcebiuHe
YSIBJIEHHSI PO BIUIMB KOMIIaHii 3a IIicTbMa CTaHIApTM30BaHMMM IapamMeTpaMy. Pe3yabTaToM po6OTM € TIPOTIO3UILisT
IIO/I0 CTBOPEHHS aJITOPUTMY 06’€ THAHHS CTAJIOTO BUPOGHMUIITBA i CTAJIOTO CIIOKMBAHHS B OAMH KiacTtep. Lle m03BOMUTD
30CepeqUTH CTiliKi iHI[iaTVMBM HA CUCTEMHMX 3MiHAX Y KIIOYOBMX TasTy3siX BUPOOGHUIITBA i CIIOKMBAHHS — eHepreTulli,
TPAHCITOPTI, JKUTIIOBOMY OyIiBHUIITBI, CTbCbKOMY TOCIIONAPCTBI, TPOAYKTAaX XapuyBaHHsI. [IpakTiYHA I[iHHICTb ITiIXOMY ITOJISITAE
y CcTparTerii, 10 BK/IIOYAE 3aXO[M 3i CTMMY/IIOBAHHS €KOJIOTiUHOI i COlia/IbHO-eKOHOMIUHOI MOMITUKY BUPOOHUIITBA Ta
Tepexofy BijJl BiMHOCHOI po3’eAHAHOCTI Mill 1O TEXHOJMOTIYHMX CTaHAAPTiB. [[pOTIOHOBAHA CTpaTEeTis MOKe 6yTH peasi3oBaHa
Yy peKoMeHJallisIX MI0/I0 YIOCKOHAJeHHsSI MPorpam, CIIPSIMOBAHUX Ha 3MiHy TMOBeAiHKM 3 MOCTYIIOBMM I1€PeXOLoM Bif,
OKpeMMX CIIOKMBaUiB [0 MIMPUIMX iHI[iaTUB I[0[0 3MiHM BCi€i cucTeMM BUPOOHMUIITBA i CIIOKMBAHHS

KniouoBi cnoBa: exkosioriunmii 06;1iK i 3BiTHICTb, CTaJIiCTh, CTa/IA AisUIbHICTD, €KOJOTiUHi aCIIeKTH, CBiloMe CITOKMBAHHS
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