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VY crarTi BH3HAYCHO BIAMIHHOCTI iHTepHET-MapkeTuHry y B2C- 1 B2B-cekrtopax,
IPOaHaJII30BaHO HAWOUIBII TPEHOBI IHCTPYMEHTH 1HTEPHETMApKETUHTY caMe B cekTopi B2B 3
METOI0 BU3HAYCHHS 1X €()eKTUBHOTO BILIMBY SIK HA MAPKETUHTOBY A1SUTBHICTD, TaK 1 HA JiSJILHICTD
HiANPUEMCTB, 10 Nif0Th Ha B2B-puHKy y 1isiomy. 3anpOnOHOBAaHO METOJIU Ta 1HCTPYMEHTHU
IHTepHET-MapKETUHTY, PEKOMEHJIOBaHI JUIsi BHKOPHCTAHHS 3 YpaxyBaHHSIM OCOOJIHMBOCTEH
MIPOMUCIIOBOT MPpoayKIlii Ta cpepu B2B. BuaineHo HaiOimbII IEpCIEKTUBHI Ta A1€B1 IHCTPYMEHTH
IHTepHET-MapKeTUHTY B B2B-cermenTi, a Takok 00rpyHTOBaHO, 10 €PEKT BiJl BAKOPUCTAHHS ITHX
IHCTPYMEHTIB JTO3BOJMTH BUKOPUCTOBYBATU 3HAHHSA IPO MOTPEOU KITIEHTIB 1 MIACUIMTH TO3UIIIT
MIIMPUEMCTBA HA HOBOMY KOHKYPEHTHOMY TI0JIi TOBApPiB 1 TOCIIYT.

Kito4oBi ciioBa: iHTEpHET-MAapKETHHT, IHCTPYMEHTH IHTEpPHET-MapKeTHHTY, puHOK B2B,
NPOCYBaHHS MPOYKIIii, IPOMHCIOBUN MapKETHHT.

The article identifies the differences between Internet marketing in the B2C and B2B
sectors, analyzes the most trendy Internet marketing tools in the B2B sector in order to determine
their effective impact on both marketing activities and the activities of enterprises operating in the
B2B market as a whole. Internet marketing methods and tools are proposed, recommended for use
taking into account the characteristics of industrial products and the B2B sector. The most
promising and effective Internet marketing tools in the B2B segment are highlighted, and it is also
substantiated that the effect of using these tools will allow using knowledge about customer needs
and strengthening the company's position in the new competitive field of goods and services.
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