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Abstract. Marketing activity focuses on new forms of relations with
consumers, and marketing communications determine the current research topic
and its relevance. The purpose of the study was to substantiate the use of modern
marketing tools in business activities to ensure the sustainable development of the
enterprise. During the research, empirical methods were used to review and
comprehensively present indicators and features of marketing activity and
marketing tools, analysis, and synthesis for a visual representation of the features
of marketing tools in use in modern conditions of entrepreneurial activity.
Objective information on the state of the industrial products market and the
presented elements of the industrial enterprise’s marketing activities have been
systematized and analysed. A detailed analysis of current trends in the
development of marketing activities and the impact of information technology on
the development of entrepreneurship is carried out, which is now the basis for the
formation of the necessary set of marketing tools that can be used to improve the
efficiency of the enterprise. It was determined that in the transition to market
mechanisms of functioning, Ukrainian machine-building enterprises needed to
optimize their activities, considering the mutual influence of the components of
each enterprise’s external market and internal marketing environment. It was
concluded that Ukrainian enterprises are forced to pay great attention to the
processes in a rapidly changing external environment to adapt and adapt to them
promptly; this is especially important for industrial enterprises focused on
marketing activities. The presented research in the form of recommendations for
using marketing tools has practical significance for modern business structures.
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ImMmieMeHTallisl Cy4acHOTO MapKETHHTOBOTO 1HCTPYMEHTApII0 B MiJMPHUEMHHULIBKY
TISIIBHICTD.

AHoTaIis. MapkeTHHroBa JisJIbHICTh OPIEHTOBaHA HAa HOBI (DOPMHU B3aEMUH
31 CHOXHUBa4yaMH Ta MAapKETHHTOBI KOMYHIKallli OOYMOBJIOIOTh TEMAaTUKY
MOTOYHOI'O0 JIOCHIJKEHHS Ta 11 aKTyalbHICTh. MeTow JoCHiKeHHS OyJo
OOIPYHTYBaHHS BHUKOPHCTAHHA CyYaCHOTO MAapKETHHTOBOTO I1HCTPYMEHTapilo B
MIMPAEMHUIBKIN AISIBHOCTI JUIs 3a0€3MeYEHHS CTAJION0 PO3BUTKY IMiANPUEMCTBA.
[Tig vac mochiIKEeHHsS BUKOPUCTOBYBAJHCS EMIIPUYHI METOOU AJIs OTJISAy Ta
KOMIUIEKCHOT'O TPEACTaBIEHHS MOKA3HUKIB Ta OCOOJUBOCTEW MAapKETUHIOBOI
JUSJIBHOCTI Ta MAapKETHHTOBOTIO 1HCTPYMEHTApIIO, aHalll3, CUHTE3 JJII HAOYHOTO
ySIBIIEHHST TIPO OCOOJUBOCTI I1HCTPYMEHTapil0 MApKETHHTY B 3aCTOCYBaHHI B
CyYaCHUX yMOBax 3A1MCHEHHS MIANPUEMHHIBKOI T1IbHOCTI. CUCTEMAaTU30BaHO 1
MIPOaHai30BaHO OO0 ’€KTHUBHY 1H(MOpMAII0O TPO CTaH PUHKY MTPOMHCIOBOT
NPOAYKIIi Ta MPEACTaBICHUX OCOOJMBOCTE MapKETHMHIOBOI  JisSTIBHOCTI
IPOMUCIIOBUX HiANPUEMCTB. IIpoBeneHO MOKIaHUN aHali3 CydyacCHUX TEHJEHIIN
PO3BUTKY MApPKETHHIOBOI AISUIBHOCTI Ta BIUIMBY 1H(OpPMAaLIMHUX TEXHOJOrIA Ha
PO3BUTOK MIANMPUEMHHUIITBA, 10 € CBOTOAHI MIAIPYHTAM 1Jisi (popMyBaHHs
HEOOXITHOTO KOMILJIEKCY MAapKETHHIOBOTO 1HCTPYMEHTApIil0, SIKUM MOKIUBO
BUKOPUCTOBYBATH IS MIABUIICHHS €(EKTHUBHOCTI MisUTBHOCTI MiJMPUEMCTBA.
BuszHayeHo, 110 B Ipolieci NepexoAy Ha PUHKOBI MEXaHI3MU (PYHKIIOHYBaHHS,
YKpaiHChKI MamMHOOYIBHI MIANPUEMCTBA OINWHUIUCSA Tepes] HEoOXiTHICTIO
ONTHUMi3alli CBO€I MOISUIBHOCTI 3 YpaxyBaHHSM B3a€EMHOTO BIUIMBY CKJIaJOBUX
30BHINIHBOTO PUHKOBOTO 1 BHYTPIIIHHOTO MAapPKETUHIOBOTO CEPEOBUIIA KOKHOTO
NIAIpUEMCTBA. 3pO0JEHO BUCHOBOK, IO YKPAiHCHKI MIANPUEMCTBA 3MYLIEHI
OPUAUIATA BEJIMYE3HY yBary IpolecaM, M0 BiJOYBalOTCS B MIHJIUBOMY
30BHIITHBOMY CEPEAOBUII, 00 CBOEYACHO AJANTyBAaTHCS 1 MPUCTOCYBATUCS 10
HUX, OCOOJIMBO 1I€ MAa€ 3HAYEHHS JIJIsi POMUCIIOBUX MIAMPUEMCTB, OPIEHTOBAHUX
Ha MapKEeTHHTOBY JisUTbHICTB. lIpeacTaBieHe JOCHIIKEHHS y  BHIJIAII
pEeKOMEHJAId 100 3aCTOCYBaHHS MAapKETUHTOBOTO I1HCTPYMEHTApII0 Mae
MPaKTUYIHE 3HAYCHHS I CYYaCHUX IMiMPUEMHHUIIBKUX CTPYKTYP.
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