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THE DEVELOPMENT OF THE NOTION OF THE CONTENT
AND STRUCTURE OF COMMUNICATION ACTIVITY
PROCESS IN ECONOMICS

UDC 338.24.01 K. Naumik

The article deals with scientific approaches to modelling the process of communication in management and
economics. The author divided communication models into classic, linear and non-linear ones, and carried out the
comparative analysis of their elements. The conclusion on the necessity for a motivational and activity approach to studying
the communication process in the economy was made. As a result, the author improved the communication model,
introducing the categories of "need" and "production cycle", and considering the model in the aspect of the process of
communication products production and communication capital formation. .
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PO3BUTOK MOHATTA 3MICTY TA CTPYKTYPU NMPOLIECY
KOMYHIKALUINHOI AIANBHOCT! B EKOHOMIL|I

YK 338.24.01 Haywmik K. T".

Po3rnaHyTo Haykosi NiAXoAW A0 MOAENIOBAHHA NPOLECY KOMYHikauii B ynpasniHHi # ekoHomiui. Moaeni
KOMyHiKauiA po3noAineHi asTopoM Ha rpynu, a came KnacuuHi, NiHiRHI W HeniHiiHi mogeni. MpoBeaeHo NopiBHANLHMA
aHania ix enemenTis. 3pobneHo BUCHOBOK NPO HEOBXIAHICTL BUKOPUCTAHHA MOTUBAUIAHO-AISNBHICHOTO nigxoay nia yac
BUBUEHHA NPOLIECY KOMYHIKaLiil B eKOHOMIL. Y pesynsTaTi aBTOPOM YAOCKOHaneHa MoAent KOMyHIKawiil, y AKy BBeAeH
Kkateropii "norpe6a" # "unkn BupoGHULTBA", Cama X MOAENb PO3rNAHYTa B acnekTi Npouecy BUPOGHULTBA KOMYyHIKaLiiHuX
NPOAYKTIB | (POPMYBaHHA KOMYHIKaWiAHOrO kaniTany.

Krtoyosi criosa: BUPOBHULTBO, AiANBHICTL, KOMYHIKaUis, KOMYHIKaHT, npouec, notpeba, exoHoMiKa, ecexT.

PA3BUTUE NMOHATUA COOEPXAHWUA U CTPYKTYPbI MPOLIECCA
KOMMYHUKALIMOHHOW OEATENBHOCTU B 9KOHOMUKE

YAK 338.24.01 Haymuk E. T.

PaccmoTpeHbi Hay4yHbie NOAXOAbLI K MOAENVPOBAHWUIO NPOUEcCa KOMMYHWKaUun B YNpaBNeHUWM W IKOHOMUKE.
Mogenu KOMMyHMKBL{Mﬁ pacnpeseneHbl aBTOPOM Ha rpynnbl, 8 UMEHHO KNAaccu4yeckne, NUHeHbIe U HENVHEeWHbIE Moaenn.
MposeaeH CpaBHUTENbHbLIA aHanu3 ux anemexToB. Caenax BblB’OA 0 HeoBX0AMMOCTW WUCNONL3OBAHUA MOTUBALIMOHHO-

© K. Naumik, "ExoHomika possuTky" (Economics of Development), Ne 3(67), 2013



EKOoHOMIKa nigrnpremMcTsa Ta yrpas/liHHA BUPOOHLTBOM

111

AEATENBLHOCTHOTO NOAX0AA NPY U3YYEHUN NPOLIECCa KOMMYHUKaLMA B 3KOHOMMKe. B pesynbTaTe aBTOPOM YCOBEPLUEHCT-
BOBaHa MOAENb KOMMYHUKALWiA, B KOTOPYIO BBEAEHb! KaTeropum "noTpebHoCTL" 1 "Lk NPOM3BOACTBA", CAMa XXE MOAENb
paccMOTPeHa B acnekTe NPoLecca NPOU3BOACTBA KOMMYHMKALUMOHHbIX MPOAYKTOB # (hOPMUPOBAHNA KOMMYHWKALIMOHHOTO

Kanutana.

Knovesbie cnosa: NPOU3BOACTBO, AEATENbHOCTb, KOMMYHUKaLWA, KOMMYHVUKAHT, npouecc, noTpebHOCTL, IKOHO-

Muka, apdexT.
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One of the major trends in the global economy - infor-
matization — is noted by many scholars of the XX and XXI centuries.
Computerization is both a factor and a consequence of a qualitatively
new stage in the development of socioeconomic relations, namely the
post-industrial economy. The division of social development into three
stages: pre-industrial, industrial and post-industrial is taken as a base
of the concept of post-industrial society developed by D. Bell.

The post-industrial theory is supported by the practice. The
society of mass consumption was the cause of the development of the
service economy, so the information and telecommunication sectors
began to develop rapidly. Accordingly to the report "Measuring the
Information Society 2012" [1], made by the Department of Telecommu-
nication Development Bureau of the International Telecommunication
Union at the end of 2011 the number of people using the Internet grew
by 11 percent over the last year: “... by end 2011, more than one third
of the population worldwide was online — 2.3 billion people” [1, p. 3].

International Telecommunication Union is the United Nations
specialized agency for information and communication technologies.
Its report presents two authoritative benchmarking tools to monitor
information society developments worldwide. The ICT Development
index (IDI) ranks 155 countries’ performance with regard to information
and communication technology (ICT) infrastructure and uptake. The
ICT Price Basket (IPB) is a unique metric that tracks and compares
the cost and affordability of ICT services in more than 160 countries
globally. Both the IDI and the IPB combined are powerful measures
for benchmarking and explaining differences between countries and
within regions when it comes to ICT developments. This year’s edition
of the report also features new data and analyses on revenue and
investment in the ICT sector and proposes a new methodology to
measure the world's telecommunication capacity.

Communication is a continuous and ongoing process. Communication
is dynamic, complex and continually changing. Frank Dance [2] believes
that communication experiences are cumulative and are influenced by
the past, that means present experiences inevitably infiuence a person’s
future. Therefore, communication can be considered as a process that
changes over time and among interactants.

So, the purpose of the article is to develop the content and
structure of the model of communication process in economics.

Definitions of communication range widely, depending upon
the source, some definitions appear to be more communicator-centered,
others are more message-centered, and stilt others are medium-centered.

The differences in the approaches to the description of com-
munication underlie differences in patterns of communication process.

There are Classical Model of Aristotle [3; 4], Linear Models
(Harold Lasswell, 1948; The Shannon-Weaver Mathematical Model,
1949; Berlo’s S-M-C-R, 1960; Wilbur Schramm’s Interactive Model,
1954: Non-Linear Models (Theodore Newcomb; Friedemann Schulz
von Thun; Westley and MacLean's Conceptual Model, 1957, Sam
Becker's Mosaic Model, 1968; Frank Dance's Helical Spiral, 1967;
Maletzke’s model of the mass communication process; two-step flow
model formulated by Paul F. Lazarsfeld, Bernard Berelson and Hazel
Gaudet, 1940, and later suppiemented by Elihu A. Katz, 1955 [5];
Ruesch and Bateson Functional Model, 1951, Dean Barnniund's
Transactional Model, 1970; Suggestions for Communication Models;
Systemic Model of Communication, 1972; Brown's Hoiographic
Model, 1987; a Fractal Model of communication).

The analytical approach is common for all researchers. The
act of communication is divided into components, so to understand its
mechanism the model is formed and each element of the model is
analyzed separately (Table).
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The elements of communication models
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One of the earliest definitions of communication came from
the Greek philosopher Aristotle. He defined Logos, inhered in the
content or the message itself; Pathos, inhered in the audience; Ethos,
inhered in the speaker [3; 4].

This classical triad (communicator ~ message - recipient) is
used in all models of communication.

Harold Lasswell (1948) conceived of analyzing the mass
media in five stages: "Who?", "Says what?", "In which channel!?", "To
whom?", "With what effect?" [6; 7].

Shannon&Weaver's theory described communication as a
linear process in 1949 [8]. They were concerned with telephone and
radio technology and wanted to develop a model that could show how
information passed through channels. This approach to human
communication comprises several key elements: a source, or a
transmitter of a message, who sends a message to a receiver, the
recipient of the message. The receiver is a person who makes sense
out of the message. All of this communication takes place in a
channel, which is a pathway to communication.

The Linear Model also introduces the concept of noise ~ which
is anything not intended by the informational source. There are four
types of noise: Semantic noise; Physical (extemal) noise; Psychological
noise; Physiological noise.

In apparent elaboration Lasswell and/or Shannon&Weaver
extended the components to include the notions of perception,
reactions to a situation, and message context. The concepts of this
model became staples in communication research and emphasized
such items as Entropy, Redundancy, Noise, Channel.

Although this view of communication process was highly
respected many years ago, but the classical and linear approaches
are very limited for several reasons. Firstly, a more obvious problem of
the linear model is its suggestion that communication flows in one
direction only: from a sender to a receiver. Secondly, the linear model
presumes that there is only one message in the communication
process. Thirdly, the model considers that communication has a
definable beginning and ending. Fourthly, the model suggests that
communication is simply one person speaking to another, a feature
that oversimplifies the complex communication process.

Wilbur L. Schramm proposed the interactional model of com-
munication which emphasizes the two-way communication process
between communicators [9). It represents that communication goes in
two directions: from a sender to a receiver and from a receiver to a
sender. This circular process suggests that communication is an
ongoing process. The interactional view illustrates that a person can
perform the role of either a sender or a receiver during an interaction,
but not both roles simultaneously. One essential element to the
interactional mode! is feedback, which is the response to a message.
Feedback may be verbal or non-verbal, intentional or unintentional. It
helps communicators to know whether or not their message is
received and the extent to which meaning is achieved. A final feature
of the interactional model is a person's field of experience, it refers to
how a person’s culture, experiences and heredity influence his/her
ability to communicate with another person. The interactional view
assumes two people speaking and listening, but not at the same time.
It was this criticism that inspired the development of the third model of
communication.

Wilbur L. Schramm was a forefather in the growth of a basic
model of communication. Wilbur Schramm’s model emphasizes the idea
of highlighting the process of encoding and decoding the message.
Schramm proposed this process as a reciprocal circular communication
between the sender and receiver. The Shannon-Weaver mode! is a
more mathematical and technological one, Schramm incorporates the
study of human behavior in the communication process.

The Berlo’s model (the SMCR model) is not specific to any
particular communication [10). Berlo’s model consists of a number of
factors under each of the elements: S-Source (the source is where the
message originates) and Receiver (the Receiver is where the message
ends) are formed under the communication skilis (the individual’s skill
to communicate: ability to read, write, speak, listen etc); attitudes
(towards the audience, subject); knowledge (about the subject one is
going to communicate ony); social system (various aspects in society).
It is where the communication takes place; culture that comes under
social system. Encoder: The sender of the message (message
originates) is referred as encoder, so the source is encoding the
message here. Message is formed under Content, Elements (content

is accompanied by some elements), Treatment as the way in which
the message is passed on or delivered; Structure and Code of the
message. Only when the code is proper, the message will be clear,
improper use may lead to misinterpretation.

The channel consists of five senses. The five senses which
we use are the following: Hearing, Seeing, Touching, Smelling,
Tasting.

Linear Models, thanks to the simplifications, facilitate the
understanding of the sequence of events. In most cases, they do not
reflect the real state of the system. In practice, often there is not
simply consistent exchange of information, and there are typically
more complex processes, which include the structure, not only people
but also their thoughts, feelings, attitudes, social experience,
emotional and mental state, and more.

Non-Linear geometric model of communication as a triangle
is the Newcomb's model of communication was introduced by
Theodore Newcomb at the University of Michigan in 1953 [11]. He
gives different approach to the communication process. The main
purpose of this theory is to introduce the role of communication in a
social relationship (society) and to maintain social equilibrium within
the social system. He does not include the message as a separate
entity in his diagram, implying it only by use of directional arrows. He
concentrates on the social purpose of communication, showing all
types of communication as a means of sustaining relationships between
people. Sometimes it's called as an "ABX" model of communication.

The four-sides model (also known as communication square
or four-ears model) is a communication model by Friedemann Schulz
von Thun (1981) [3; 4). According to this model every news has four
messages. The four sides of the news are fact, self-revealing,
relationship, and appeal.

In The Prospect of Rhetoric (1968), Sam Becker presented a
mosaic mode! of communication, arguing that "our traditional concept
of the message has severely limited usefulness for understanding
contemporary communication" [3; 4]. The emphasis of rhetorical
studies should probably remain upon the message, in a way that is
more descriptive of what a man as a receiver is exposed to, rather
than what a man as a source creates. We construct messages which
are, in effect, overlaid to form the large and complex communication
environment or "mosaic” in which each of us exists. This mosaic
consists of an immense number of fragments or bits of information on
an immense number of topics. These bits are scattered over time and
space and modes of communication. Each individual must grasp from
this mosaic those bits which serve his needs, must group them into
message sets which are relevant for him at any given time, and within
each message set must organize the bits and close the gaps between
them in order to arrive at a coherent picture of the world to which he
can respond.

P. Watzlawick did extensive research on how communication
is effected within families [12]. P. Watzlawick defines five basic axioms
in his theory on communication, popularly known as the "Interactional
View": "One Cannot — Not Communicate"; "Every communication has
a content and relationship aspect so that the latter classifies the
former and is therefore a metacommunication”; "The nature of a
relationship is dependent on the punctuation of the partners of
communication procedures"; "Human communication involves both
digital and analog modalities"; "Interhuman communication procedures
are either symmetric or complementary”.

Westely&Maclean realized that communication does not
begin when one person starts to talk, but rather when a person
responds selectively to his/her physical surroundings [13]. This mfode!
considers a strong relation between responds from surroundings and
the process of communication. Communication begins only when a
person receives a message from surroundings. Each receiver
responds to the message they received based on their object of
orientation. There are main elements: news articles or information (x),
Feedback (f), Clients (a), Reader or Audience (b) and Gate Keeper (c).
Westley&Maclean communication model is Two-Dimensional. It cannot
account for multidimensions; this means this model will not be
applicable for typical communication events that involve broader
context and wide range of communication messages.

Maletzke’s model of the mass communication process is
extremely useful because of its comprehensiveness and complex
interaction of the factors at play [14]. The self-image of the
communicator corresponds with that of the receiver. Both act upon
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and are influenced by the Message which is itself constrained by the
dictates of the Medium chosen. To add to the complexity, the
message is influenced by the communicator’s image of the receiver’s
image of the communicator. Maletzke’s model suggests that in the

communication process, many shoulders are being looked over. The .

more the shoulders, the more compromises, the more adjustments.

The complex conceptualization implies the way in which
messages are diffused among social groups via opinion leaders. The
importance of the model lies in the challenge it offered to previously
held ideas about a one-step flow of media messages. No longer could
the audience be seen as a mass of unconnected individuals. They
were socially related and those relationships influenced the ways they
both changed. In 1940 Paul F. Lazarsfeld, Bernard Berelson, and
Hazel Gaudet developed an elaborate research design to study the
impact on voters of that years mass-communicated presidential
election campaign [15]. At first they were interested in how the
members of given social categories media material related to the
election and what role this content played in influencing their voting
intentions.

Thus, the research suggested a movement of information
through two basic stages: from the media to relatively well-informed
individuals who frequently attented to mass communications; from
those persons through interpersonal channels to individuals who had
less direct exposure to the media and who depended upon others for
their information. This communication process was called the two-step
flow of communication.

Barnnlund’s (1970) Transactional Model of communication
reflects the fact that we usually send and receive messages
simultaneously. It suggests that the communication process is fluid
and relational [16; 17]. The sender and receiver are mutually
responsible for the effect and the effectiveness of communication.

In the transactional model, personal fields of experience still
exist but they overlap with each other. This is an important addition to
the understanding of the communication process because it demo-
nstrates the existence of an active process. In the Linear Model, meaning
is sent from one person to another. In the Interactional Model,
meaning is achieved through a feedback mechanism. The Transactional
Model takes the meaning-making process one step further: it assumes
that people build shared meaning in their communication.

The answers to the above questions: form a representation of
a specific communication process with different models.

The practice of mass communication shows that the development
of communication patterns makes sense to introduce such a significant
component as obstacles, barrier of communication.

The model of the communication process developed by
Yu. Vorontsov is of substantial interest [18]. As the components
Yu. Vorontsov highlights: a source of information, the communicator,
the message, the recipient, the communication channel, extralinguistic
message parameter, the source of mechanical obstruction, the source
of semantic constraints, class and social filters, personal and
individual filters, semantic fields, field communications environment,
loss of information, feedback "the recipient — the communicator,”
feedback "the recipient — the source of information". Yu. Vorontsov's
model encourages researchers to consider that the communication is
not the type of "communicator — recipient,” and study it as a system of

conditions and factors. This approach to the analysis of communication .

considerably deepened understanding the process and made it more
manageable, and therefore more efficient. Systematic study of the
communication process allows to simulate possible scenarios to understand
the causes of the processes.

The basis of communication activities — a word (or message,
information) — was correctly defined by Aristotle. But exactly who,
what and how are the key questions of modern communication study.
Unfortunately the modern communicational models are not economic.
Some authors mention communication only as a function [19]. There
is no any economic category or process included in. So, the main
problem is to estimate the communicational activity economically. The
author considers that the communication process should be examined
from the perspective of motivational and active approach in eco-
nomics. It allows to allocate and to select such economic categories
as resources and products, to use monetary approach to estimate the
efficiency. There is a logical consideration of the communication
process as a need-oriented one, where the priority is to meet the
needs as a resutlt of production cycle of communications (Figure).
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Fig. Communicational productive process

So, there are the main items for the diagnosis of qualitative
and quantitative characteristics of the communication process: needs,
the producer (the communicator, the sender),.the consumer (the reci-
pient); communication product (communication, information, know-
ledge, experience); communication capital, the channel of communi-
cation. Using this model of communication gives an opportunity to
evaluate its effectiveness.

Thereby, it is necessary to describe qualitative and quan-
titative characteristics of the communication productive process in
further researches.
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TEOPETUYHI NiAXoau 0o BU3HAYEHHA JXXEPEN
BUPOBHWYOIO IHBECTYBAHHSA BITYU3HAHUX KOPMOPALIA

YK 330.322(477)

Knumoea H. |.

CucTemMaTn3oBaHo Hanbinbl BaXnmBi gxepena BUPOGHUUOrO iHBECTYBAHHR, RKi Y CBOIW €AHOCTI 3abeanedyioTb
KOMMMEKCHWIA NO3UTUBHUI BNNNB Ha IHBECTWLLIAHY aKTUBHICTb YKPaiHCbKWX Kopnopauiit: po3LMpeHHs HopmaTueHoi 6asun
aMOpPTU3aLAHOT NONITUKN, BROCKOHANEHHA MEXaHI3MIB eMICIMHOI AIANbHOCTI, PO3BUTOK PUHKY KOPMOPATUBHWX LiHHKX
nanepie, po3lmMpeHHs cchepi AOBFOCTPOKOBOTO KPEAWUTYBAHHS, (hOPMyBaHHA CUCTEMM 3aXUCTY W rapaHTyBaHHA nosep-
HEHHst IHBECTULIHNX KOLUTIB, aKTUBI3auiio poni Aepasn B po3pobLUji rany3eBux Ta perioHanbHux iHBECTUUIRHWUX Nporpam,
nocunexHs 3060B'A3aHb IHBECTOPA LOAO MOAEPHI3auii BMpoGHUUTBA. PO3rNAHYTO NWTaHHA Axepen BupobGHWYOro
iHBECTYBaHHA BITYM3HAHUX KOPNOPALliid. 3aNPONOHOBAHO IHBECTULi#HY CTpaTerilo Kopnopawii, BUSHa4eHO OCHOBHI eTanu i

peanisauii.

Kmioyoei crioea; IHBECTWUUIAHA AIANBHICTb, IHBECTULINHI pecypcw, iHBECTWUIWHA CTpaTeria, amopTu3auidHi sigpa-

XyBaHHS, Kopnopauis.
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