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ECONOMICS OF SPORT

Annotation. The article is concerned with some aspects of sports economics. The peculiarities of sport economics
were shown; the political and economic factors influencing this sphere of economy were regarded. The interrelation of
achievements in sports and country's economic performance was stated.

Anomauis. PosansHymo Oesiki acriekmu eKoHomiku criopmy. [loka3aHo ocobnusocmi uiei cghepu €KOHOMIKU,
8UBYEHO rMONIMUYHI ma €eKOHOMIYHI ¢hakmopu, WO ernnuearoms Ha ii po3sumok. BcmaHoerneHoO 83aeMO036'S30K MixX
CMOPMUBHUMU OOCSI2HEHHSIMU Ma EKOHOMIYHUMU MOKa3HUKaMu KpaiHu.

AHHOmMauyus. PaccMompeHbl HEKOmMopkle acrnekmsl 3KOHOMUKU criopma. [Moka3aHbl ocobeHHocmu amoli cghepbl
SKOHOMUKU, U3y4eHbl 3KOHOMUYECKUe U Mofumu4yeckue c¢hakmopsl, enusiouue Ha ee pazsumue. YcmaHosereHa
83aUMOC8sI3b MexXOy CoOPMUSHLIMU AOCMUXKEHUSIMU U 3KOHOMUYECKUMU oKa3amesisiMu CmpaHsbi.
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This theme is topical and may be interesting for a wide range of public as there is a methodological issue in the
background of any guesswork about what the new perspectives in sports economics would be. It is the job of the economist
to study interesting phenomena of human behaviour, even if the application appears to be limited to the subject studied;
thus, when such phenomena occur in sports, economists should study them.

The aim of this article is to give a clear definition of sports economics, to provide a guide to the commercial side of
sport as well as to describe sports industry as a big business.

The objectives of this work are the following: to determine the importance of sport as a field of study; to study the
main points of commercialization of sports sector; to learn the economic impact of sports industry and its relationships with
other industries.

Estimating the size of sports industry is an important task, and unlike other industries, the sports industry extends
across the usual classifications of economic activity included in national income and product accounts. It includes mass
participation in sport and watching, listening, and following sports competitions in various media.

It is necessary to consider the impact of other sectors and industries on the development of sport, most importantly,
tourism and leisure. As a result of increasing work pressures, holidays and leisure time are becoming shorter and people
start to invest more in their holidays, and increasingly see such holidays as a chance for self-development and participation
in specific activities. Hence the development of 'wellness' tourism and of activity-related tourism, including sports, occurs.

The recent growth of sport can be related to the success of the commercial side of things and a large increase in
income as a result. Whether it is television rights deal, sponsorship of a team, an individual event or the coverage sport now
gets in media, there can be no doubt that the profile of sport has increased dramatically leading to what some would call the
‘business of sport'. The boom that the industry has experienced has resulted in an increase or even creation of a number of
professional services such as Professional services and Consultancy, Marketing, Media, Sponsorship, Public Relations
(PR), Licensing & Branding, Event Management, Athlete Management, Sports Physiotherapy, Sport Psychology, Insurance,
Finance & Law, Sports Nutrition, Sporting Goods, Health Clubs, Multi-purpose Facilities and Coaching [1].

Studies of a number of local sports events show that they have the capacity to attract large numbers of people,
initially from the local and surrounding areas where sports events take place and progressively, from further away. Local
industries and a local sports sector may emerge, should the events generate enough interest to attract people willing to
attend the event and purchase products and services associated with the event.

Public sector agencies at all levels are increasingly becoming more prominent stakeholders within sport — not least
because of their ability to provide a variety of resources to initiate and accelerate strategies and projects [2]. At Central
Government level, there is a keen appetite for utilizing sport to help deliver key Government objectives on public policy
issues such as crime, education, health, etc.

Some research suggests that being involved in sports can equip young people with specific ‘core’ and 'soft' skills that
may raise their level of employability. 'Core' skills include those that are directly associated with coaching and sport
management. 'Soft' skills include the skills and values that are learned through sport, such as: cooperation, leadership,
respect for others, knowing how to win and lose, how to manage competition, etc.

In addition to being a risk management tool, sports trading will be a new channel to keep current fans and attract
new ones. In a world where sports teams are competing not only with each other but also with other forms of entertainment,
branding is very important. The interest in sports will draw more people to the stadiums, which will help bars, restaurants,
and other related businesses grow and create jobs. The heightened interest level will also create corporate jobs in
broadcasting, sponsorship and advertising spheres. Over the long term, increased team attendance would require larger
stadiums, which, in turn would create construction jobs [3].

In conclusion it must be said that seeing economic theory explained and tested in such an inherently interesting
context can stir interest and motivation in students to continue as students of economics, not only as students of sports.
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